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What is AGOF ?

AGOF

* The Arbeitsgemeinschaft Online Forschung (AGOF) [Working
Group for Online Media Research] is an affiliation of the leading
online marketers in Germany.

= By providing standardised online coverage currency and
comprehensive data on online media consumption, AGOF
makes the Internet a transparent and plannable advertising
medium.

* AGOF has commissioned a group of suppliers with the
implementation of the AGOF Internet Audience Measurement
System.

* The AGOF system is a site centric system (in contrast to user
centric / panel approaches) allowing for an in depth full census
measurement of participating publishers.
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AGOF will implement the BVDW Model

Passive

Active
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Passive , Interaction® is disregarded

Active
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= AGOF is based on a site centric approach

= Every Pageview triggers a measurement event

= Every potential interaction triggers a specific

measurement event in the AGOF system

= Sharing

= Networking

= Contribution
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Integration into media planning

= Media planners will be enabled to choose sites / content that
allow for any of the interactions mentioned above.
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