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Israeli online audience measurement results published 

Gemius, the leading internet research agency in the EMEA region, in partnership with local specialists Erez Bahat and Market Watch Institute, has published results of gemiusAudience online audience measurement of the Israeli market. The study, commissioned by the Israeli Internet Rating Association (IIRA), offers a much awaited, reliable ranking of the most popular sites on the market as well as an insight into the demographics and specificities of local internet users.

According to Erez Bahat, the key players of the Israeli internet industry are full of hope towards the online audience measurement project, even more so in light of the recent slowdown on the market. In 2011, according to the Israeli Advertisers Association, the share of adspends shrank for the first time in almost a decade. It dropped by 7%, while the average reduction in adspends in Israel was by 4.5%. Sagi Stunis, General Manager of IIRA, observing a huge interest in the data within JIC and beyond, adds: I am certain that the implementation of gemiusAudience will give the market a jolt of energy – for advertisers, ad agencies, as well as content managers.

gemiusAudience currently reaches 90% of the 5.1 million internet users (age 7+) in Israel, with online penetration oscillating at 75%. The results show that the distribution of genders in the population of web users is almost equal, with a slight advantage of men (53% versus 47% for women). Worth noting is the fact that as many as 40% of Israeli men and 35% women declare to browse the internet on their mobile phones. The most numerous age group on the Israeli internet is 35-44 year olds, constituting almost 16% of the total number of users. 

At the moment, the results are based on the Gemius cookie panel data, where only the sites participating in the research are presented. Such site-centric data is enriched with insights from over 30,000 panellists who answered an online questionnaire and provided comprehensive information regarding numerous socio-demographical parameters. These were then used for media planning and for improving knowledge of publishers about their audience. As the research develops and a relevant decision of the Israeli Joint Industry Committee (IIRA) is issued, data regarding the popularity of global online players as Google or Facebook, which do not tag their sites, may be published as well. 

As for now, the top 10 ranking of the most popular Israeli websites presents a cross-section of the market, with a visible predominance of news portals. The leader, walla.co.il, is a horizontal portal owned by a local telecom company. One of its key competitive advantages is a well-developed mail service, effectively attracting the local users. Ynet.co.il, no. 2 in the ranking, is a news portal owned by the largest offline publisher in Israel. The third of the leading sites, mako.co.il – is a general portal and an online arm of the leading Israeli commercial TV broadcasting company. The top 10 ranking also features such services as a user-generated content website (tapuz.co.il - no.4), a merge of a horizontal portal with a TV service (nana10.co.il - no.5) or a sports site (one.co.il - no. 10).

Table 1. Top 10 most popular websites on the Israeli internet
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Source: Gemius, gemiusAudience, December 2011

The study introduced on the market by Gemius and its partners is a first fully credible and transparent one - the market used to rely only on declarative surveys and the number of Unique Visitors, that is cookies. gemiusAudience uses  methodology applied on 25 markets of the EMEA region. The key advantage of the project is the employment of Real Users person-based metric, offering a reliable calculation of the number of internet users on the market. To offer the study’s participants the highest level of convenience, a multilanguage questionnaire is used (4 versions: Hebrew, Arabic, English and Russian) using four different alphabets and sets of symbols (Hebrew, Arabic, English and Cyrillic).

About Israeli JIC

The Israeli Association for Internet Rating Measurement was established by all the leading online advertising agencies in Israel, and by the majority of the largest media websites and publishers in Israel, in order to promote better standards of online media measurement and rating in Israel and to improve market visibility. It received formal approval from the Israeli Anti Trust Authorities prior to starting operations. The Association is led by Sagi Stunis, an Internet veteran who worked and managed in Israel for many years both as a publisher and in managing media houses.

About Gemius 

Gemius is an international research agency, the leader and forerunner in the field of research of the internet and on the internet in Europe and in the Middle East. Originating in Poland, Gemius has expanded across the EMEA region and is now currently operating on thirty markets. The company is the pioneer of the full hybrid methodology for online audience measurement, integrating both consumer panels and advanced site-centric research, giving media planners highly credible results (gemiusAudience). It also offers professional research solutions, analytical and advisory services, from site-centric and user-centric studies to technologically-advanced tools for studying internet user behaviour on chosen websites (gemiusTraffic), internet user socio-demographic profiles (gemiusProfile), the quality of WWW page usage (gemiusUsability) and the effectiveness of internet advertising campaigns (gemiusEffect). Gemius also conducts research related to subjects submitted by customers (gemiusAdHoc). Apart from the above-mentioned research services, Gemius offers studies on the behaviour of users who view online multimedia content (gemiusStream) and a research tool for immediate measurement and presentation of all clicks made by internet users on a website (gemiusHeatMap).

Erez Bahat 

Erez Bahat is a highly experienced marketing-oriented entrepreneur and manager specialising in media businesses, as well as in traditional and online businesses. Erez leads the Gemius partnership in Israel after heading Colgate Palmolive in Israel, the development of Yellow Pages in Israel, and after establishing leadership of the Ukrainian portal Ukr.net, and numerous other projects.

About Market Watch

Market Watch is among the three leading market research agencies in Israel and is part of the global market research company SYNOVATE. Market Watch is able to offer its local and international clients an extremely wide range of top methodologies and services, including qualitative, quantitative and shopper-behaviour studies as well as sensory and neuromarketing research.
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