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The Hungarian Digital Audience Measurement tender is announced – the submission deadline is 30th January, 2012.

IAB Hungary and MAKSZ (Association for Hungarian Communication Agencies) prepared and released the tender documents, submissions are open. The tender is seeking digital audience measurement service provider for the period from 2013 to 2017. The winner will be announced end of Q2 2012, the winner should start its service 2nd January 2013.

In the past years the advertising market – especially the interactive market – developed a lot gaining more and more importance both amongst advertisers, agencies and publishers as well. That is why all eyes are on the Digital Audience Measurement Tender (Digitális Közönségmérési Tender, DKT13). The tender – as the leaders of the cooperating organizations are announced – is announced because of the existing provider’s contract is ending and it is crucial that the online market should have a robust, high quality, widely accepted service for the period following 31st December 2012.
The tender introduces new elements: it is covering mobile and video measurement besides the default browser based metrics.

This complex system is extended with the metrics available at the moment and creates a joint, unified system.

The tender submissions are open to anyone who has competence and a working solution for digital (online) audience measurement. The submissions should be in Hungarian (as the tender documents are available in Hungarian) the deadline is 30th January, 2012 it should be submitted to IAB Hungary.

Further information:

MÁTH, András - DKT13, project leader
Email: andras.math@ringier.hu

Mobil: +36 70 338 0238
SOMOGYI, Endre – IAB Hungary, general manager
Mobil: +36 20 333 29333
Email: endre@iab.hu
www.iab.hu
twitter.com/IABHungary
